12

simple yet powerful
tips to drive traffic
lo your
planned giving
website,
»phone, and

your inbox!

Developed exclusively for Virtual Giving clients.
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TIP 1

Simple, powertful, yet overlooked: turn your daily email correspondence into a
powerful tool.

@006 il Thank you for your support
From: [ John Foster (John Foster) ]

To: John Doe
Cc:

Subject: | Thank you for your support |
p Attachments: none

AGaramaB Larger B B fF U T . = = im s i 3E
_Dearjohn, T

[Body copy of your letter] Thank you for your continued
support over the years, etc.

Sincerely, Jane, The Fundraiser
The American Museum - )
3000 Valley Forge Circle signature line to get your
| Valley Forge, Pennsylvania message across. Better yet, have
800-490-7090 it hyperlink to the right page

on your website.

Do not forget to use your

Make a gift that costs you nol.'hi_ng
during your lifetime. -

Best, change it depending on
the age group you are
contacting. Use compelling

statements about the features of

a gift plan.* like the one on the
left. (This one links to Wills
and Bequests.)

* For a set of 7 compelling attention-grabbers that are yours to use for free, visit:

 virtualgiving.com/oneliner
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TIP 2

Adpvertise creatively with FlashCards. These cards get read — planned giving
newsletters don’t. A client of ours, for example, mails teasers like:

Did you know there's a charitable way to lock in the gains on your
securities and receive above-market fixed income? Visit our website to
find out how.

Notice the card raises an important question but withholds the answer, instead
motivating the reader to visit the website.

Below are visuals from a series of cards sent out by two of our clients:

Can you guess what gift
plan this refers to on the

IRV | can't make a gift to Goodwill —
['m saving for retirement."

The. TheC
I_F-\,v]b Offe
Society st
S Y i

hen you want

rting point.

nt rate

. and For more information.
ADDRESS SERVICE REQUESTED p[[\asn contact:

Non-Prfit Organization
US. Postage
PAID

Philadelphia, PA 19104-4399

Philadelphia, PA

You don't have Permit No. 04535
to be wealthy -
to make a » ADDRESS SERVICE REQUESTED
significant gift
to Children’s Hospital.

You can
make a gift
to Children’s

@H The Children's Hospital of Philadelphia® B Hospital and
A pediaric receive guaranteed
income for life.

@H The Children’s Hospital of Philadelphi®
A pediatric healthcare network

* Deferred Gift Annuity.
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TIP 3

It’s done routinely in the for-profit world.

This is common sense, yet very few people implement it. The more links to your
planned giving website from various pages on your organization’s main website —
the better. A link from your organization’s home page is ideal.

o i e u@? e T u@”ﬁ
Qu- O WA G P o= @35 B-UNE " & Qui- QO MRAG P drrows @22 B-LUBK " @
[ T ——— MB« tress @ v ooy MO
Your Other
Home s “ri Popular
Q- ©Q RNAG P s @R B-UDK ™ &
Page |smmem 98 Pages
Other
o= = O
Popular
T R ™ =1 |
Pages E G E
N P oo @ 22 B-UBDE " &
sy craf B>k
=
Other
Popular
Pages
@mm

2““ P e @ - HB-UBE ﬁ:’v
s @ =
Your
Planned Giving
Pages
EE= -
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TIP 4

Experiment with different wording for your links and headlines.

For example, replace the words “planned giving” with a more informative and
compelling alternative like "creative ways of giving."

Other examples of intriguing link phrases include:
* You don’t have to be wealthy to make a significant gift.
* You can make a gift that does not affect your cashflow during your lifetime.

* Support our mission and receive guaranteed income for life.

Again, for a set of 7 compelling traffic-builders that are yours to use for free, visit:

~virtualgiving.com/oneliners
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TIP 5

Get creative!

Place display ads featuring your URL in publications such as newsletters, alumni
magazines, church bulletins, theater programs, etc.

Include a donor testimonial when possible.

Here are two display ads that impressed us (Smithsonian Institution's National Air
and Space Museum). Notice how they lure “any reader” to notice the ads, without
mentioning the words “giving” in the headline.

Author’s Note (Viken Mikaelian): I can “smell” a

fundraising ad 82 miles away. I was lured into . : : ,
. . Patty, girls don't become pi

reading these ads not knowing what they were 29

about. That is what makes them successful. !

‘After devoting 1
aviation, 1 coul
retire. | remain
to afield | love
support of the |
Our gift annuiti

inspire future p 5
The Museum promises so

much potential, to inspire
kids, stretch imaginations,
and preserve the amazing
history of flight. My bequest
will help keep the promise.
You can help, too.”

Name

Please Give to the Smithsonian’s
National Air and Space Museum

YES! Please send me information on

Address

how to include the National Air and Space ALY State Zip
Museum in my will or living trust Daytime Phone Number
| have already included the National Air
and Space Museum in my estate plans. E-mail
a Al replies are confidential. Mail to: Gayle S. Union, National Alr and Space Museum,
£ 3 Smithsonian Suite 3743, Independence Avenue at Sixth Street, SW, Washington, DC 20560-0321,

National Air and Space Museum Phone: 202-357-2493, E-maik: gayle.union@nasm.si.edu FJ0B03

Please Give to the Smithsonian’s Name
National Air and Space Museum Address
YES! Please send me information about G p— %
a Charitable Gift Annuity for the National Air =1 ate p
nd Space e Daytime Phone Number
I have already included the National Air The National Air and Space Museum is a
and Space Museum in my estate plans. E-mail
o . Al replies are confidential. Mail to: Gayle S. Union, National Air and Space Museum, VlrtualGl\]]ng Chent. These ads’ however’ were Created
£ 3 Smithsonian Suite 3743, Independence Avenue at Sixth Street, SW, Washington, DC 205600321,
“¥ National Air and Space Museum _ Phone: 202-357-2493, Email: gayle.union@nasm si edu F0403 by their graphic design firm (GrofT Creative, Inc.)
5 o
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TIP 6

Complement print ads with editorial copy such as feature articles describing your
new Internet resources. Emphasize the benefits!

Don’t forget to announce your website when it is about to go live on the Internet.
Again, emphasize the benefits. Do this with a personalized letter in a #10 envelope
(no labels, no other enclosures). Also, send this announcement twice a year. Yes,
twice. Chances are only 28% of your original mailing got read anyway, and 95% of
those who read it have forgotten about it. Reptition is important... there is
something called the “stickiness factor” in marketing.

Need sample copy you can use immediately? Download it below*. Edit and
personalize to suit your organization:

virtualgiving.com/announce

*This is a great way to kick-start Tip #10.

Copyright © 2008, VirtualGiving, Inc.
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TIP 7

Mention your site at planned giving seminars and meetings.

These events offer you an opportunity to give attendees hands-on tours and demos
of your website. Also, give your planned giving advisory group a demo of the site
and its features. You will be surprised at how excited board members get.

A bonus:

Take advantage of our presentation (virtualgiving.com/answers) and present it to
your board or volunteers. They will be impressed and motivated by its clear,
powerful explanation of the whys and hows of better planned giving
communication with your organization’s prospects.

Request the presentation in a Power Point format below, and customize it as
you wish.*

N

virtualgiving.com/presentation

/

* Many professionals also use this presentation in their seminars.

Copyright © 2008, VirtualGiving, Inc.
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TIP 8

Don't limit yourself to marketing by regular mail alone.

Collect email addresses of site-visitors (with their permission) and communicate via

the Internet. Send out direct email blasts no more than four times a year.

Here's how we recommend using email marketing:

[CRGNG] led Help us and receive guaranteed income for life.
From: [ John Foster (Jlohn Foster) ﬁ

- | * Send just 4 emails per year — no more
Cc
Subject: | Help us and recaive quarantsed income for 1ife | thal’l 6, tOpS
B Attachments: none . . .
s wee WBlu TE==i22==mn ¢ Let your mission drive your message

Dear John, o o o .
* Make sure the subject line is compelling
Would you like to earn up to 11.5% guaranteed income for

fife and help us ar che same cime? * Keep the copy short (no more than 10 lines)
iunsbarpt it S s e Personalize each email

return brneﬁn to you.

» Stay away from graphical headers and footers

Visit our website at:

www.theamericanmuseum.org/giving for more information. to fancy_up your el’l’lall. They break 11’1 Cmall
Sincerely, Jane, The Fundraiser .

The A Moo clients such as Outlook. Just focus on

3000 Valley Forge Circle . .

Valley Forge, Pennsylvania delivering your message.

800-490-7090 °

And most importantly, do not use a “bulk

Make a gift and receive income for life . . °
‘ mailer” — use mail-merge. Many fundraisers

+  and even vendors simply just don’t get this!

Violate these guidelines at your own peril — you risk alienated and irritated pros-

pects otherwise. To learn the crucial differences between engaging and over-

whelming your email recipients, visit the link below and click on Targeted Email.

~ virtualgiving.com/services

You may also wish to read Owerkill Marketing (originally published in the
Journal of Gift Planning). It even covers which months are best to mail.

 virtualgiving.com/overkill

o
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TIP9

This may sound silly ... but we have clients who do it:

Tell callers about your website as part of your voicemail recording.

"Hi! This 1s Richard. To skip this recording and leave a
message now press #.

“While I am unable to take your call now, please take
a look at our informative planned giving website, it
will likely answer any questions you may have!

The web address 1s ...”

Copyright © 2008, VirtualGiving, Inc.
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TIP 10

Advertise your site at reunions and social gatherings, in publications, and on

FlashCards*.

Display your URL and your website every place you list your name and phone
number ...in newsletters, on business cards ...everywhere. Better yet, display a
screen shot of your website in publications and FlashCards announcing your
website.

Again, don’t forget your URL, your phone number, and email address. Why all
three? Because every individual has their

The. The Children's Hospital Foundation

own preference on how to contact you. lcsvggcty e

Philadelphia, PA 19104-4399

Have Your Stocks Gone
Up This Year? Or Down?

(Either way, using them to make a gift to Albright makes financial sense.)

w
V]
w
]
]
(@]
19

stocks’fll
Gty 3 s s e
s buy low and giv high! o

Discover the Benefits of Giving Wisely.

yourgie

we suggesta two
your discomfort, First and claim the resultng ax los, then donate the proceeds

to Albrightfor n additi

—
2
P
=
<

How? It’s called a “Charitable Gift Annuity.”
Here are some of the benefits:

Guaranteed annuity payments for life
An income tax deduction now
Excellent rates

Tax-advantaged income (part ordinary, @H The Children’s Hospital of Philadelphia®
part capital gains and part tax-free) A pediatric healthcare network

Capital gains tax savings on any
appreciated property you donate
. o The.
The remaining principal goes to the Wi1S
Hospital when the contract ends SOClﬁty
Discover the Benefits
Sample Rate Chart for a $10,000 Gift Annuity on a Single Life of Giving Wisely ...

For more information, call the Office of
Planned Giving at 267.426.5623, email us at
plannedgiving@email.chop.edu, or visit us online at

Annuitant Age at Gift  Age 65

Annuity rate

Charitable
deduction® $3,553

3,553 3,95 $4,433 $4,905 $5,256
g e e $600  $650  $710 3800  $950 www.chop.edu/plannedgiving

*We can help. Call us at (800) 490-7090 to find out more.
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TIP 11

Be web-centric. Let your planned giving website do most of the work. Send out

Flash Cards, newsletters, brochures and emails that drive prospects to your website,
and to your phone.

Planned Giving |
FlashCards i \ Planned Giving

Email

A
Planned Giving T a ‘

Nkt ~ Integrated web-centric approach }

Planned Giving
Brochures

Planned Giving
Planned Giving Media Ads

Display Ads

Copyright © 2008, VirtualGiving, Inc.
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TIP 12

Insist on an easy-to-remember URL.

Your planned giving website should be easy for your prospects to access, and
remember.

Good:
http://www.yourlegacy.org
http://www.name.org/plannedgiving
http://www.name.org/giftplanning

http://www.name.org/legacyplanning

Bad:

http://www.wcc.jj/dev/giving/.jsp/ WebID/CDA/0.0056/planned.htm

FYI, we work with your IT department to simplify your URL. If you do not
have an IT, we do it ourselves.

Copyright © 2008, VirtualGiving, Inc.
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We’re very nice people.
So call us! We’ll be happy to help you in any way we can.

610-933-6737
610-672-9684 [fax]

VirtualGiving, Inc.

1288 Valley Forge Road
Building 82

Valley Forge, PA 19460

If you’re ever in Philadelphia,
make sure to visit historic and
beautiful Valley Forge Park.

When you do, stop by for coffee —
we’re only 1/4 mile down the road.

Recent client list:

virtualgiving.com/ourclients
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